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BEIJING INTERNATIONAL STUDIES UNIVERSITY
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FENT A Listening(4) / 3E1E)Z 1 Extensive Reading(4) / 5B 1E Oral English(4)
/ AR5 Calculus(4) / £ E Linearity Algebra(4) / MYI&E 5 E
Microeconomics(2) / BIEF[RIE Fundamental of Management(3) /

I 2aTourism Studies(2) / h&5/03EZ Tourism Psychology(2)

412 5B 1F Reading and Writing(4) / 321B0f % Listening and Speaking(4) /
BWEZ 55 F Macroeconomics(2) / =1 IRIZ Principles of Accounting(2) /
ST [RIE Statistics(3) / MIAEHF 2Marketing(3) / &5%% Economic Law(2) /
fi ol 22 5% Tourism Economics(2) / kAT L E3E S8 F &S5 4Travel Services
Management &

E-commerce(2) /
E %18 Fundamental English(4)

BIREE R4 Management Information System(2) / MZ5& 3 Corporate
Finance(3) / TRIEEE[RIE sHotel Management(2) / SXAEES5EE Tourist
Attraction Management(2) / IRE XIS H & Tourism Planning & Development(2) /
=MIZIT Scenic Design(2) s=iE ¥ Oral Interpretation(2) / SRIEZE ¥ Translation(4) /
LR ISt Newspapers and Periodicals Reading(2) / &4 %15 Advanced
English(2) / &% Tourism Law(2) / EIFRE A International Business Law(4) /
ANZFFEEE Human Resources Management(2) / Fikiiz B A E 84 Tourism
Destination Marketing(2) / 1Ml &% =32 Strategic Management(2)

ARIREZFSEE Leisure Economics & Management(2) / fkiE3 B E I Tourism
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Transportation(2) / AR55iz 5 E 32 Hospitality Operation Management(2) /

&L 5% WSS Social Practice and Professional Fieldwork(2) / EENIEST
Graduation

Thesis(5)
1B [ Oral Interpretation(2) / ficis520@ Tourism Impact Studies(2) /
IR S REURE Eco-tourism & Sustainable Development(2) /
IR EA E 18 Tourism Crisis Management(2)
| ‘YAof et MESOo| & 4= AELCH



