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ZAR# L Introduction to Art . JEF S Introduction to Law.

it = %} i Introduction to Sociology. A= 18Introduction to Politics.
o [F A 322 B Chinese Humanistic Classics. Z}E A3 £2 8
o [E] 31t3# it Fundamentals of Chinese culture. 875 3{t,i® ¥ General Western Literature «
FTR AR K E4ttiNew Media Technology Basis

Foreign Humanistic Classics.
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£ F 48 B Introduction to communication studies. ¥ B =24} 1€ Introduction to Journalism.
FTELVEM 513 Mass Media Law and Ethic . FEXTEZ#ES A Journalistic History of
China. ZVEFTEE#ESE History of Foreign Journalism. AKX R Public relation .

#1E R FI S ENews Gathering and Writing. #7[B%R%8News Editor .

£ Z #1 B3R B Creative Journalistic Reporting . 5 53R EPhoto Journalism .

#1E) ¥ e News Commentary. 1% 5 3FR#% RCamera Shooting and Nonlinear Editing.

LI (B3R & Video News Re port. FBHLTTHZR STV Production. £C3% A #l4F Documentary
Production. #T&4F4E ¥ Introduction to online communication. & #&# 3% 75 A Communication
Research Methods. PAA#TEIZEFE B FXIL Introduction of Classics of Communication Study
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E/¥BI4E Film and TV Editing. RITIESE Audio-visual of Film. ZNE&ITHI#E Animation
Design and Production . SIE3{L5# 4N/ & Creative Culture and Video Advertising +
PR{E1%E 5 78 X #L{X International Communication and Etiquettes Concerning Foreign Affairs.

H AR 324t 51&%% Sub Culture and Communication in Japan. SB#HEITHF Consumer
Behavior. EfHFMIL Conspectus of Market -
R Tl 4% 48 i MR 5K 55 The Editing and Publishing of Newspapers and Magazines
W& 5 F HARL 55 Network and Electronic Publishing Practice  «
#FHRSIL An Introduction to Digital Publishing

& #E Corporate Communication
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